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Introduction:

The current 2019 Coronavirus Pandemic (COVID19) began in Wuhan, Hubei Province,

China in December 2019. The outbreak of the COVIDI9 pandemic has mainly affected human
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Progress. _
1. Effect of Covid-19 outbrealk: \
COVIDI19 has affected people's daily lives and has put the world economy in?rouble, This

pandemic has also affected the social lives of mdividua]s%\’here the globe As per the WHO
und:the world and has shown serious
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ABSTRACT:-

The word logistics has its origin from Greek word “logistike " which means the art of calculating.
However. the modern interpretation of the term logistics has its origin in the military. where it was used to

describe the activities related to the procurement of amminitions. and essential supplies for troops located

Aot 4

at the front. Logistics not only includes activifics related to the physical movements of the goods but also
manages relationship with suppliers and customers. The main objective of the paper is to determine the
various technology used in logistics and supply chain managenient including information technology,
communication technology and automatic identification technology.

The creator basically centers on the auxiliary information for gathering information identifving
with different innovation utilized in logistics and store nenwork the board. The creator reaches
determination that Technology is a vehicle 1o upgrade store network miensity and execution by improving
the general viability and productivity of logistics framework. In addition different advancements in
innovation have made the undertaking simpler and quicker other than being less arduous.

Keywords: logistic management. SCM. Technology. Innovation
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ABSTRACT

This study on the retail industry, attempts to rigorously analvze the factors which influence the consumers to
move towards the organized retailing from unorganized retailing. The study also helps the retailers by
revealing the facts regarding the most prioritized attributes of the retail stores which attract the consumers
towards them. It is also to be noted that in the next level of citics, only departmental stores and supermarkets
alone given more priority in organized formats. This study will help the retailers to make an analysis of them
and understand where they stand, and in order to move fonward in what areas they must focus. It also helps
them by providing consumers” expectations towards the organized formats so that thev can make appropriate
arrangements,

KEY WARDS: influence. retailing, consumer behavior, familv, motivation

INTRODUCTION:

The retail sector is expanding and modemizing rapidly in line with India’s ecconomic growth. It offers
significant employment opportunitics in all urban arcas. This study on the retail mdustry. attempts to
rigorously analyze the factors which influence the consumers to move towards the organized retailing from
unorganized retailing. Retailing is defined as “all the activities involved in scllinﬂ/go"odeiccs directly to

=

final consumers for personal, non-business usc.” Retailing consists of the ﬂnnt flC(I\’lL\ ﬂ.nd—s\[ps needed to
de'services/té Ahe consumer.

place merchandise made clsewhere into the hands of the consumer or to prov
Retailing consists of the sale of goods or merchandise. from a fixed location s}elmks_:l}[s,pnnmcnt store or

kiosk. i small or individual lots for dircct consumption by the purchaser. Retailing may inclyde subordinated
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Abstract:

Digital marketing is the avenic of clectronic
marketers to endorse the goods and the services towards the /
of the digital marketing is concerned with consuniers and allows the consuiners (o intermingle
with the product by virtue of digital media. This paper concentiates on the magnituce of digital
promotion for both consumers and marketers. This paper covers difference henveen traditional
We scrutinize the result of digital marketing on the base of
e about the present

communication which is used by the
marketplace. The suprene purpose

marketing and digital marketing.
firm’s sales. 200 respondents opinion are collected to get the clear piciin

sty

Keywords: Digital marketing, Promotion, Consistent, Interact, Consumer behavior

Introduction
Digital Marketingis the term used for the targeted, measurable, and

interactive marketing of products or services using digital technologies to reach the viewers, tumn
them into consumers, and retain them The customer also can ask queries or make suggestions

about the business products and services.
Digital marketing is often referred to as ‘online marketing', 'internet marketing' or 'web
marketing'. The term digital marketing has grown n popularity over time, particularly in certain
f i ™~ o

countries.

Objectives Of The Study
1. To recognize the usefulness of digital marketing in the competitive marke
2. To study the impact of digital marketing on consumers purchase.
3. To know the modes of digital marketing

Methodology Applied
e Primary Data: The research 1s done through observation and collection of
data through questionnaires
e Secondary Data: Secondary data 1s collected from journals, books and
magazines to develop the theory
* Sample Size: The sample size i1s determined as 200 respondent’s opinion

rom t]?e consumers who presently purchasing products with a help of digital
marketing o \nstj
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Abstract:-

The word logistics has its origin from Greek word “logistike” swhich means the art of
calculating. However, the modern interpretation of the term logistics has its origin in the
military, where it was used 1o describe the activities related to the procurement of aninnnitions,
s not only includes activities

and essential supplies for troops located at the front. Logistic
lationship with supplicrs and

related to the physical movenients of the goods but also manages re
customers. The main objective of the paper is to determine the various technology used in
logistics and supply chain management including information technology, conununication
technology and automatic identification teclnology.

The creator basically centers on the auxiliary information for gathering information
identifving with different innovation utilized in logistics and store nenwork the board. The creator
reaches determination that Technology is a vehicle to upgrade store network intensity and
execution by improving the general viability and productivity of logistics framework. In addition
different advancements in innovation have made the undertaking simpler and quicker other than
being less arduous.

Keywords: logistic management, SCM, Technology, Innovation

Introduction :
The council of logistic management defines logistics as “that part of supply chain process

that plans, implements, and controls the efficient, effective, forward and reverse flow and storage
of goods, services, and related information between the point of ongin and the point of
consumption in order to meet customer requirement”. In ordinary language the same can be
defined as right product, at the right place, in right time, and in right condition. However supply
chain consists of all stages that are required to satisfy the customer request. It starts from supplier
passes through manufacturer, distribution, and retailer and finally reaches the customer. The
supply chain management is the oversight of matenals, information and finances as they move in
the process from supplier to manufacturer to wholesaler to retailer to customer. The emerging
new technolpgies are creating strategic opportunities for the organizations to build competitive
advantages in various functional areas of management including logistics and supply chain
management. However the degree of success depends on the selection of the right technology for

the application, availability of proper organlzational%&rucmre culture and management
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Changing Patients Perception towards Private

Hospitals
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ABSTRACT

This article begins by defining the perception of the patients. It then proceeds to describe nnl! (llscuss.!).llt.;f.nvf
perception about various basic facilities as well as other facilities such as- Emergency scr\.l?cs,_Rcll-‘ )~l “i“
Responsiveness, Assurance, and Empathy. The article explains that the overall conditions prey ;nlm.g In ‘h,c "'n‘" :
area with respect to medical services are not conduetive to the quality and affordable medical care in th.c.mtclcst
of paticnts. Private hospitals arc clearly demonstrated both the laxity of the concerned :i-ulhm'lll(‘S and
unconcern of the medical profession for proper standards and quality of care for treatment of patients.

Keywords: - Emergency services, Reliability, Responsiveness, Assurance, Empathy

I. INTRODUCTION
Patient’s perception is an important component of relationship with the patient. Perceptions vary from person to person.
Different people perceive different things about the same situation. But more than that, we assign different meanings to
what we perceive and the meanings might change for a certam person. One might change one's perspective or simply
make things mean something else. The concept of patient perception does not only relate to individual patient in private
hospitals.

II. OBJECTIVES

e To know services provided by Private Hospitals.
e To study the changing pattern of pereeption of patient towards private hospitals.

1. Scope:

Geographical Scope:-
Geographical Scope is limited to Private Hospitals in Islampur City.

Conceptual Scope:-
Conceptual Scope is changing patient’s perception towards private hospitals

1) Limitations:

« Only Private Hospitals are taken from [slampur City for present study
e  Only 100 Patient taken for study

2. Rescarch Methodology:

e Primary Data (Proportionate Sampling Method)
¢ Seccondary Data (News Papers, Diflerent NHS Report)

1.1BASIC ASPECTS:

Satistaction: - What is your opinion about following Basic Facilities? @

; Page | 339
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ABSTRACT

literate or having the
not done much in
s well as direct
proper

d by the farmers who are not much
ting units yet they have
marlketing channels a
at worst position. Lack of

At present the fruits and vegetables are produce
scientific knowledge of crop production. Number of primary marke
collection, grading, marketing ete. There is an absence of proper
infervention of the government. Henee, producers as well as consumers arc
marketing management, cold storage facilitics, proper physieal communication facilitics, and also due to low
level of literacy, dispersed markets, least care of state and central governments creates the pr()l)!cm_%. ) Tl.“—‘
present study has highlighted the present practices of production and marketing of vegetables and fruits In

Sangli and Kolhapur Districts. ;

Keyword: Marketing and Production of fruits and vegetables, Marketing Channel.

I. INTRODUCTION

Agriculture has always remained the backbone of the Indian Economy and despite concentrated mndustrialization in the
last six decades. agriculture still oceupies a place of pride and honor. Due to perishable nature and forces of demand
and supply the fruits and vegetables cannot provide assured retums to the farmers. The dominance of middlemen could
not give the expected profit to the farmer and consumer get it for with higher prices. The mterest of farmer and
consumer is not conductive due to middlemen. The study examines various aspects of fruit and vegetable marketing
such as market infrastructure, marketing practices, marketing costs ete. in the wholesale markets m the selected area.

II. OBJECTIVES

1) To study the various government policies and schemes for the production and marketing ol fruits and vegetables.

2) To study the present demand parameters of fruits and vegetables
3) To analyze opportunities and challenges for marketing ol fruits and vegetables.
4) To suggest the measures lor fair remunerative prices to producers and affordable prices to consumers

[II. ANALYSIS AND INTERPRETATION OF DATA

Table No. 1 Opinion about external factors for fixation of price of produce

Sr. | Particulars Strongly Disagree Neutral Agree Strongly Total
No. Disagree Agree
S 32 I 3 =
| Demand ( UI_‘)O ) l)g 85 115 128 400
5% (13%) (21%) (29%) (3207 00°
P Season 29 42 70 103 /’1,7';:,-?:':-“"I 172 ()/“)
(07%) Qv | ase | oeve | (S0 e
Government . — /: fﬂ )_F_\-\ “}‘2,\1/")
3| Policies £l G . 2 | S|
(06%) (07%) (22%) (36%) ‘@_‘7: W/(tty %)
) - NG E Y| ®
4 Transportation ]2(0) _"\31 95 98 15—23~ 300
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ABSTRACT

Retail is the final stage of

buving for personal consumption.

any econonic activiiy. Retail means the interface benveen the pruducer and the
individual consumer It is also the timely delivery of goods and services
demanded by consumers al prices that are competilive aned u[]brdr:lrle, Retail has plm'vu' a major role in the
world's economv. Retail industry has contributed o the econonic growtl of may conntries and 1s
undoubtedly one of the fastest changing and dynamic indusiries 1 the world today. The origuis of retatl are as

»s changed i modern and organized formats like super-

old as trade itself. The maditional format of kirana shoy
markets, deparimental stores, hypermarkets, shopping malls. FFrom the age-old kirana shops or mom-and-pop
stores, traditional retail in India gave way to modern retail formats. Now, with several changes in retailing as
per time, now it becones e-tailing or the sale of products across media such as the Internet, telephone and
television, has emerged as an idea whose time has conme. The research is paper ried to stucdy the changes in

retail business according to tine and also to know the factors behind the changes i retailing.

Key Words: modern Sformat, oldest form, online marketing, retail

LINTRODUCTION

The trading of goods has always been a p ies. A major historical reason underlying an

art of traditional societ

at. its contribution to the cconomy has much more visible n the modern era than it

importance of retailing is th
s and products has become a much more

recent times the buying and selling ol good

was in the past In
1as been acknowledged as a subject area and now 1t

formalized and brand- dominated activity. In the past il
described the academic study of retailing as ‘the Cinderella of the Social Sciences’ The word ‘retail’ was
house But in the globe the word “retail” 1s used as an

regularly used as a small shops which was started near by

emerging new trend of marketing
Retail is the final stage ol any cconomic activity. Retanl lias played a major role in world over m increasing
productivity across the board especially m consumer onented  Consumer 1s the prime factor for changing

attitude of retailing. The retail market is becoming more segmented with focusing on the needs ol particular

of retail emvironment is more complex and vital Retail mdustry has

groups. For this 1t results the development
contributed to the economic growth of many countries and is undoubledly one of the [astest changing and
dvnamic indusltries in the world today.
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CHANGING PATIENTS PERCEPTION TOWARDS
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ABSTRACT

This article begins by defining the perception of the patients. It then proceeds 1o deseribe and discuss patient
perception about various basic facilities as well as other facilities such as- Entergency services, Reliability,
Responsiveness, Assurance, and Empathy. The article explains that the overall conditions prevailing in the stucy
area with respect to medical services are not conductive to the quality and affordable medical care the
interest of patients. Private hospitals are clearly demonstratecd both the laxity of the concerned authorities and
unconcern of the medical profession for proper standards and quality of care for reatment of patients.

Keywords: - Emergency services, Reliability, Responsiveness, Assurance, Empathy

LINTRODUCTION

Patient’s perception is an important component of relationship with the patient. Perceptions vary [rom person to
person. Different people perceive different things about the same situation. But more than that, we assign
different meanings to what we perceive and the meanings might change for a certain person. One might change
one's perspeclive or simply make things mean something clse. The concept of patient perception does not only

relate to individual patient in private hospitals. |

IL.OBJECTIVES !
e Toknow services provided by Private Hospilals

e To study the changing pattern of perception of patient towards private hospitals
1. Scope:

Geographical Scope:-

Geographical Scope is limited to Private Hospitals m Islampur Cily

Conceptual Scope:-

Conceptual Scope is changing patient’s perception towards private hospitals

1) Limitations:

/&
« Only Private Hospitals are taken from Islampur City lor present study {1 {
1}
i
i
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OPPORTUNITIES AND CHALLENGES FOR
MARKETING OF FRUITS AND VEGETABLES IN
SANGLI AND KOLHAPUR DISTRICTS

Santosh Bhagwant Wadkar',Avinash Manohar Kharat?

"2 4sst. Professor,
Venkateshwara Institute of Management,

Peth, Tal-IWahva, Dist Sangli (MS), (India)

ABSTRACT

At present the fruits and vegetables are produced by the farmers who are not much literate or having the
scientific knowledge of crop production. Number of primary marketing units yet they have not done much in
collection, grading, marketing etc. There is an absence of proper marketing channels as well as direct
intervention of the government. Hence, producers as well as consumers are at worst position. Lack of proper
marketing management, cold storage facilities, proper physical communication facilities, and also due to low
level of literacy, dispersed markets, least care of stare and central governments creates the problems. The
present study has highlighted the present practices of production and marketing of vegetables and fruits in

Sangli and Kolhapur Districts

KEYWORD: Marketing and Production of fruits and vegetables, Marketing Channel.

LINTRODUCTION

Agriculture has always remained the backbone of the Indian Economy and despite concentrated industrialization
in the last six decades, agriculture still occupies a place of pride and honor. Due to perishable nature and forces
of demand and supply the fruits and vegetables cannot provide assured returns to the farmers. The dominance of
middlemen could not give the expected profit to the farmer and consumer get it for with higher prices. The
interest of farmer and consumer is not conductive due to middlemen. The study examines various aspects of

fruit and vegetable marketing such as market infrastructure, marketing practices, marketing costs etc. in the

wholesale markets in the selected area.

IL.LOBJECTIVES
1) To study the various government policies and schemes for the production and marketing of fruits and
vegetables.

2) To study the present demand parameters of fruits and vegetables.
667 | Page
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Abstract

In its broadest sense art .
: adestsensearticles 1s nec e . ¥
necessary o make the students ot business school vamitiar wath te

industrial environment prevailing in the world | Tio ko
) Ssrudents necd O RNow

doTobe ¢ impettve and swork ageressine.

,;) the policies, procedures and the trends voipe Lobicetive of
Sai= = ubjective ©

e ] onmthe presentindustial worlel The purposeant
2 "““.‘ o m't'-'-kl out the Where the rural market does vttera vist untapped potential it shoule also be
l'f‘-'of:'mﬂd. U S R R operate in the nual market heeause of seyeral attendant proplens . Rural
marketing is thus time consuming atfir and requires considerable imvestment in terms of ey aiv g appropriaie
strategies with a view to tackle the problems.

Key words: rural marketing. Challenges of Rural Marketing. Opportunutics of Rural Marketmg.

1) Introduction

Inrecent years. rural markets have acquired significance. as the overall growth or the ceonony has
k resulted into substantial increase in the purchasing power o the rural communitics. On account ol vreen
? - revolution. the rural arcas have started consuming a laree quantity of industrial and urban manutactured products.
, E ~Inthis context. a special marksting strategy has emereed whichiscalled rural marketing. The concent ot rural
' marketing in India economy has always playedan inlluental role inthe lives ot people.
ation and privatization have transformed the Indian cconomy into avibrant.

Globalization, liberalizz
r market. As a result the markets are Hooded with different Kinds o goods and

rapidly growing consume
services, substantially effecting and changing the purchasing pattern of the consumers. The rural markets,
- which were earlier ignored by most of the big international market plavers. are now being seenas a land ol
great business opportunity. As the disposable income of the masses ts arowing, more and more corporate
houses are entering into the rural markets with their new goods and products. Due to this reason, the marketing

ming more complex. The rural market in India igger revenues in the
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Abstract

In its broadest sense articles is necessary to make the students of business school familiar with the
industrial environment prevailing in the world. To be competitive and work aggressive. students need to know
the policies, procedures and the trends going on in the present industrial world. The purpose and objective off
Dhisarticlesis to find out the Where the rural market does offer a vast untapped potential . it should also be
recognized that it is not that casy to operate in the rural market to the FMCG companies because of several
attendant problems. Rural marketing is thus time consuming affoir and requires considerable investmentin
terms of evolving appropriate strategics with a view to tackle the problems. The objective ol this article to

]\nowsh'ire of FMCG companies in rural markets with their grow th prospectsin rural market.

- Key words: rural marketing. FMCG Companies. Share of' I MC'G companies in rural markets.

o

-Q‘rowth Prospects, Market size of FMCG companics. Indian FMC G market

:.-1) Introduction

The rural market of India is fascinating and challeneing at the same time. Tvotters large scope on

aLCOUHtOfﬂSaheerSl/L And. itis growing steadily. Even: amodest growth pushes up the sales ol a product

, ub
i jlighl}' competitive, the rural mar ketisrel
: Slmultancously, the market also poses several problems and hurdles. The fimms have o encounter them squarely
and put In agreat deal of effort, if they have to geta sizeable share of the market. Fforts to capture the market

ints with streamlined straiegies Lo overcome the same w il tend to

w1th due lhought and focus on the constrdl

f . - v 3t A LR poct has rightly said, Bl e J;ﬂ-’_‘;th @ m@\\;mlm"

Lantlal]y in view of the huge base. Itis attractive from vetanother angle. Whereas the urban market is

atively quict. In fact. for certain products. itis totally virgin market.

defne the path ahead for ruial harketing iianaid.
s 850

ling to the 1991 census, Indi oy ”'11 1
.s in her villages. Accor ‘1‘ pultio)
vkwhtchm eans Mother India lives i (S ,7 ]
TUS Thisisaycrage statisties. There are states T }\L’ L{}’i Wosthan,
. : ) SCHaen 20
al populationyares from 80 10 90 percent. The spromes ot Population

,‘mllhon of which 75 percent lived inville
;Kcml’x Bthar and Orissa where the rur
] m 4 200 cmes and towns is to the extent ©

dg“S Thls sheer base defines the volume
has foralong time med

{25 percent. and ol the remaining 75 pereent L in S, 76.000
and scope ol rural marketing,

nt urban marketing. But now rural marketing is bemg
\/I'ukc,tmo in India u
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Opportunities and Challenges ?ttp:/ ! con;et)er:(gl/vl%réd.m/Con
1 Dr. Santosh Bhagwant for Marketing of Fruits and erence.phpeci=
Wadkar Vegetables in Sangli and
Kolhapur Districts
] ) ) http://conferenceworld.in/Con
2 | Rahul Laxmikant Chitnis | S1anging Patients Perception | ference,php2cID=153
towards Private Hospitals
. http://conferenceworld.in/Con
_ Opportunlt_les and Challenges ference.php?cID=153
3 Dr. Avinash Manohar for Marketing of Fruits and
Kharat Vegetables in Sangli and
Kolhapur Districts
http://conferenceworld.in/Con
4 Dr. Pravinkumar Indian Retail: Yesterday, ference.php?clD=153
Bharatkumar Lupane Today and Tomorrow
Chanaing Patients Percention http://conferenceworld.in/Con
5 | Amit Shivaji Patil anging Fatlents Ferception | fyance php?2ciD=153
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. . http://conferenceworld.in/Con
. . . Indian Retail: Yesterday £ _
: erence.php?clD=153
6 | Miss. Shital V. Tibe Today and Tomorrow php
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. Challenges and Opportunities | in/royal journal.html
7 | Avinash Kharat of Rural Marketing in India
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8 | Avinash Kharat Scope of Rural I\_/Iarketmg for in/ajanta_journal.html#
FMCG Companies
https://www.erpublications.co
Opportunities and Challenges | m/our-journals-dtl-
for Marketing of Fruits and pdf.php?pid=2&id=255&pag
9 | Santosh Bhagwant Wadkar Vegetables in Sangli and esize=10&start=50&pagesize
Kolhapur Districts =10
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Rahul Laxmikant Chitnis

Changing Patients Perception
towards Private Hospitals

https://www.erpublications.co
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11

Avinash Manohar Kharat

Opportunities and Challenges
for Marketing of Fruits and
Vegetables in Sangli and
Kolhapur Districts

https://www.erpublications.co
m/our-journals-dtl-
pdf.php?pid=2&id=255&pag
esize=10&start=50&pagesize
=10

12

Amit Shivaji Patil

Changing Patients Perception
towards Private Hospitals

https://www.erpublications.co
m/our-journals-dtl-
pdf.php?pid=2&id=255&pag
esize=10&start=50&pagesize
=10

13

Dr. Avinash M. Kharat

Uses of Technology in
Logistics and Supply Chain
Managemen

https://www.researchjourney.
net/special-issues

14

Dr. Avinash M. Kharat

Impact of Digital Marketing
on Consumer Buying
Behaviour

https://www.researchjourney.
net/special-issues

15

Miss. Shital V. Tibe

Uses of Technology in
Logistics and Supply Chain
Managemen

https://www.researchjourney.
net/special-issues

16

Miss. Shital V. Tibe

Impact of Digital Marketing
on Consumer Buying
Behaviour

https://www.researchjourney.
net/special-issues

17

Dr. Avinash M. Kharat

IMPACTS OF PRE AND
POST COVID-19
PANDEMIC IN INDIA

https://irjhis.com/review spcl
.aspx?paper=IRJHISICPC210
848

TO STUDY THE FACTORS
AFFECTING ON

https://www.jetir.org/papers/J
ETIR2108336.pdf

18 | Amit Shivaji Patil CONSUMER BUYING
BEHAVIOR”
UTILITY OF https://www.jetir.org/papers/J
ETIR2110441.pdf
19 | Miss. Shital V. Tibe TECHNOLOGY IN

LOGISTICS AND SUPPLY
CHAIN MANAGEMENT”
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20 | Dr. Avinash Kharat Channels of EMCG

https://www.tppl.org.in/2020/
second-sem/5545-marketing-
21 | Dr. Santosh Wadkar Marketing Management management-book-for-mba-
2nd-semester-suk.html
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third-sem/5714-human-
Human Resource resource-development-book-
Development for-mba-3rd-semester-
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22 | Dr. Santosh Wadkar
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